
Sarai Felix         

November 4, 2013 

 

Jean Kilbourne 

jeankilbourne@gmail.com  

 

Dear Ms. Kilbourne, 

 

Please accept this letter to introduce my work on advertisements negative affect towards teenage 

girls. The affect advertisements have on teenagers is due to the images of skinny and beautiful 

women affecting way teenagers’ vision of how their body should look. Although you have done 

an excellent job in presenting the problem of how advertisements have affected women for 

numerous years, my focus is the affect towards adolescent girls. Therefore, please take some 

time to read my advocacy report on how advertisements affect teenage girls.  

 

Because of your speeches and articles such as “Killing Us Softly,” I have been motivated to 

focus on the issue of advertisements, targeting the teenage population. Teenagers are known to 

be vulnerable to their surroundings, additionally majority of them desire to fit into society and 

become the ideal image that is constantly portrayed in the media. Portraying the ideal image, 

within the media, harms teenagers the most because if they do not reach the image of ideal, being 

skinny and flawless, then they overestimate their image and go that extra mile putting at risk 

their health to achieve that look by lowering their self-esteem and over dieting.  

 

During the fall semester, I have researched the topic on advertisement’s effect on teenage girls, 

and found stunning information. Within the information found, I came across on media’s 

constant focus towards women’s image, which has had a toll on adolescent girls. Teenage girls 

are influenced by what is portrait as ideal, and try to imitate the images even if it is by risking 

their well-being and self-esteem.  

 

I have recognized your work in high school settings, but I would also like to invite you to visit 

one local high school in the Monterey County. I believe advertisements aim towards teenage 

girls is an important issue in this community, and to bring awareness by educating by having 

more statistics to show how this problem is influencing teenage girls. By educating high school 

students is important, this way you can show classes the work and studies you have done through 

your work as a professional advocate. With educating students, you can have a scenario of 

questions where adolescent teenagers can be part of a survey to see how many teenagers are 

being affected by the media’s constant portrayal on skinny and beautiful women.  

 

Once again, please consider my report.  

 

Sincerely,  

 

Sarai Felix 

Advocate on Stopping Advertisements Influence on Teenage Females  

CSU, Monterey Bay Student  
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