
Executive Summary 

Advertisements communicate with products and messages, but what is the message that teenage 

females are getting out of them? Advertisements have a negative impact on adolescent girls 

affecting the way they see their body based on the images. More educational programs must be 

created to inform teenagers of problems advertisements create within teenage girls.  

 

Teenagers are exposed to 4,000 advertisements a year, a majority which consist of beautiful 

flawless and ideal women. Being exposed to the images of extremely skinny images puts 

pressure to a large number of teenage girls to desire the look of the ideal image presented. Most 

of the teenage girls, who feel the pressure of fitting the advertisement image, go beyond their 

limits to try to imitate the body and looks.  

 

Teenagers are exposed to daily advertisements since media is in public places, magazines, 

television, and internet. The outcome of many advertisements creates the feeling and need to 

imitate the constant images. Creating a desire to imitate the advertising models’ body, a number 

of teenage girls might go the extra mile and risk their health, and the way they feel about 

themselves to achieve the image displayed in the advertisements. 

 

What causes teenage girls to be a vulnerable population to images of advertising models is for 

the constant need to fit into society. Teenage females have a surge of constant reminder of being 

beauty, flawless, and skinny; this is because of the images the media displays to the public that 

the listed is needed to be considered beautiful women. Majority of teenagers are at a stage where 

they are developing physically and mentally, and do not have a constant understanding of their 

body development. Not understanding their body development when going through puberty can 

become stressing enough for teenage girls. Going through body change can as well create 

alarming concerns of their body, which can lead to over exercising or dieting to imitate the body 

image of what is promoted in the media. 

 

Aside from what causes this issue, the toll on the effects is what is alarming. The effects can be 

low self-esteem and binge dieting. Creating low self-esteem leads to depression and feeling less 

of their bodies and self. Believing the average size is obese, compare to the models presented in 

commercials, can lead to self-conscious. Another effect that advertisements have on teenagers is 

to influence on binge dieting which can later lead to anorexia or bulimia. Binge eating can be 

seen as an easy diet, but the outcome of it can have a negative effect in their development or can 

lead to death if out of control. 

 

There should be better preventions from the affect teenage girls feel and see themselves due to 

advertisements. Some recommendations to stop advertisements affecting adolescent girls can be 

the following: 

 Educate more on body development and eating disorder. Educating can prevent future 

over dieting to become extremely thin and for cosmetic beauty, but rather for health. Also 

educate on puberty and have a better understanding of the body change. 

 Offer help to any teenager who is known to be excessively dieting due to advertisements.  

 Explain the possible damage they are causing to their body by trying to imitate the 

media’s appearance. (Ex. putting health in risk, self-care, lowering self-esteem etc.) 

 


